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	Title: 
	FIELD COMMUNICATIONS MANAGER / PROGRAMME COMMUNICATIONS MANAGER

	Generic Function: 
	

	Code:
	OM00900

	Level:
	10
	(E)




	Position in the Organization

	
	

	Reports to (Hierarchical):
	Head of Mission (cite which section is direct line manager of the position) -  or  Field Communications Coordinator (depending on the set-up) 

	Reports to (Functional):
	Communications Advisor (CA in HQ, cite the section)  or  Field Communications Coordinator (FCC) depending on the set-up. Digital Focal Point (if applicable) 

	Job Family:
	OPERATIONS

	Supervises (Function):
	




	Main Purpose

	

	MSF uses public communications to support its medical humanitarian action, to bear witness on the crises it works in, to make its work known to the public, and to secure and sustain public support for its social mission, including through fundraising and recruitment efforts. 
The purpose of the Field Communications Manager (FCM) is to define, oversee and implement communications strategies in direct support of MSF's medical humanitarian programmes and social mission. 




	Accountabilities

	

	Strategies for operational communications and bearing witness. 
· Defines and manages communications strategies in the country, under the supervision of Heads of Mission and in collaboration with Communications Advisors (CAs) or the Field Communications Coordinator (as applicable), staying responsive to operational needs, emergencies, and crisis situations, with effective prioritization. 
· Alerts on unfolding situations in MSF project areas that may require public communication by MSF. 
· Seeks opportunities to highlight underreported crises. 
· Identifies significant issues across MSF operations relevant to communications and advises on messaging and public positioning, collaborating/coordinating with humanitarian affairs managers as needed (as applicable) 
· Develops and/or updates a Country Communications Framework (CCF) which provides an overview of all operational communications priorities in the country in collaboration with Communications Advisors (CAs) or the Field Communications Coordinator (as applicable.) 
· Develops guidelines in country for crisis communications management. 
· In emergencies, ensures timely delivery of guidance and content for journalists, the MSF communications network and for public release, as outlined in the MSF Emergency Communications Framework, in line with the Emergency Fundraising Policy as needed. 
Develops, Drives and oversees dissemination and engagement strategies: 
· Drives and oversees all media management in the country, including national and international media, traditional media outlets and their online versions, digital channels, influencers, and citizen media. May delegate / share responsibilities with other field communications staff in the country, such as managing media relations, pitching content, coordinating media events or visits to MSF projects, depending on the team's structure. 
· Collaborates with MSF digital teams (in country, in the region or other) for strategic dissemination and engagement on MSF social media channels. 
· Identifies media and/or communication training needs for operational staff and organises the necessary training. 
· Acts as a spokesperson for MSF when required. 
Content production: 
· Decides on communication tools based on agreed objectives, messages, and target audiences. 
· Transforms operational or medical information into a communications angle relevant to the humanitarian/health situation. 
· Guides production, collects material, and produces timely content (AV, flash quotes, press releases, tweets, or other relevant types of content,) in accordance with the strategy and budget and in response to rapidly evolving situations of relevance. 
· Contributes to content production at headquarter level by supplying material  (such as information, testimonies, pictures, videos, etc) to the Communications Advisor (CA) or other communications staff. 
· Follows MSF communications ethical guidelines in all materials directly collected and produced, such as on consent, on DEI (diversity, equity, and inclusion), and other relevant communications standards or guidelines. 
· Maintains a record of communications production in the country to enhance institutional memory. 
Digital and media monitoring 
· Uses digital and media monitoring to build, update and strengthen understanding of the media landscape, of audiences, of public narratives of relevance, and to track MSF coverage, and identify misinformation or reputational challenges. 
· Ensures that problematic mentions of MSF are promptly reported to operations and/or communications as needed, advises how to address them, and supervises or leads the response. 
Internal stakeholder engagement and reporting:  
· In the absence of a Field Communications Coordinator, the FCM is the primary focal point for heads of mission in the country on public communications. The FCM engages with Heads of Mission, field coordinators, medical coordinators, and humanitarian affairs, and other relevant operational colleagues, to understand needs, advise on strategy and public messaging, and coordinate requests for communication support.


· Develops regular reporting mechanisms on planned activities and achieved results. 
· In case of other field communications teams in the same country, field comms staff are responsible of informing one another of activities and coordinating the use of common tools, such as digital channels and managing press relations. 
Global MSF communications network: 
· Provides the MSF communications network with firsthand updates and guidance on the operational and humanitarian situations, advising on communications opportunities and messaging. 
· Responds to the MSF communications network's requests by providing content for international use, facilitating journalist visits, or contributing to specific campaigns or fundraising efforts, when possible. 
Team management and budget 
· When applicable, the FCM manages, supports and supervises staff under their direct responsibility. 
· When applicable; the FCM produces an annual communications budget for approval to the Head of Mission (s) and communications department at HQ. 




	MSF Section/Context Specific Accountabilities

	

	























	Requirements

	
	

	Education
	Essential: University degree in a relevant field, such as in journalism, communication Development, Political science or International Relations. 

	Experience
	· Essential: Previous working experience of at least 4 years in communication, journalism or public relations,


· Essential: Experience in MSF or other International Ngos working in humanitarian contexts 
· Desirable: Team management 

	Languages	
	· Essential: Proficiency minimum C1 in English,


· Desirable: Other MSF working languages (French, Arabic, Spanish) considered strong assets 

	
	

	Competencies
	· Strong Organizational and public communications skills


· Optimises interaction between MSF and its environment 
· Analyses and interprets contextual variables, applying them to the design, and adapts security rules and security management 
· Acts by example 
· Builds team spirit within the organisation 
· Seeks mutual benefit 
· Enables others to organise 
· Makes complex plans and/or analyses 
· Promotes stress management and reduces other people’s stress 
· Develops actions to promote the best response to the needs of MSF 
· Develops actions which stimulate integrating behaviours 
· Commits to MSF and takes actions to influence and develop MSF’s principles 
· Robust expertise in crisis and public relations 
· Strong analytical abilities with a track record in media management, social media/community engagement and disinformation 
· Proven understanding of media operations and strategy implementations 
· Capable of managing and delivering multiple projects simultaneously maintaining high standards under pressure


· Willingness and able to travel on MSF field locations with a very short notice


· Analytical thinking and strategic vision (definition & linking of objectives, audiences, channels & formats), 
· Media management relations including media landscape mapping and analysis and Media engagement planning (pitching, dissemination, organisation of press events/briefings).


· Media monitoring, ability to be a spokesperson and train other spokespersons.


· Ability to identify strong storylines to tell and turn them into communication products. 





This job description may be amended in line with the activities or evolution of the Mission.
By signing, the employee acknowledges that he/she has read, understood and accepted this document.


	Employee Name/ Surname
	

	Place and date:
	




Signature of the employee:
(To be signed in two copies, one for the employee and one for the employer)
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MSF is a civil society initiative that brings together individuals committed to the assistance of other human beings in crisis. As such MSF is by choice an association.
 Each individual working with MSF does it out of conviction and is ready to uphold the values and principles of MSF.
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